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COLOUR THEORY
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What we see is called the GAMUT.
This is the full Visible Gamut
and is sometimes known as LAB.




COLOUR THEORY

Colour Spaces

Devices are not able to use all the colours
that we can see. You need to know that
| converting RBG to CMYK can lead to
i ynexpected colour shifts.

How CMYK is put
onto the paper.

Gawmut and are represented by dots in only the
four process colours.




COLOUR THEORY

Colour Mixing Systems

ADDITIVE MIXING

This is the way that colour is
produced for Monitors , TVs,
Projectors, Scanners and
anything else that uses three
colour (RGB) light.

SUBTRACTIVE MIXING

This is the way that colour
is produced when light is
reflected from the object.
That is when a surface is
coloured as in printing or
any form of painting.

There are two different
systems as shown.
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COLOUR THEORY

Properties of Colour

This is the name of the colour

Also called Chroma or Intensity. This is the strength or purity of
the hue. It is the absence of black, white or grey in the hue.

This is the relative lightness or darkness of a colour. Adding

white lightens and makes a TINT. Adding black darkens and
makes a TONE.

The terms WARM and COOL are applied to express what colours

“feel” like. Warm colours come forward and cool colours go into
the background.

SATURATION BRIGHTNESS TEMPERATURE
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Subtractive Artists’ Primary Colours
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orange
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COLOUR MEANING

PRIMARY COLOURS.

PASSION: LOVE: ENERGY: EXCITEMENT: HEAT: POWER.
AGGRESSION: ANGER: REVOLUTION: IMMORALITY.

It has very visible, which is why stop signs, stoplights, and fire equipment
are usually painted red.

Red brings objects to the foreground.

In advertising, red is often used to evoke erotic feelings.
Red is widely used to indicate danger.

Light red represents joy, passion, sensitivity, and love.

Pink signifies romance, love, and friendship and feminine qualities.

Dark red is associated with willpower, rage, anger, leadership, courage, longing.

Red is a very intense and is the most dominant colour.
It raises blood pressure and stimulates the heart rate.




Sunshine

PRIMARY COLOURS.

WISDOM: OPTIMISM: JOY: IDEALISM: ENERGY
JEALOUSY: COWARDICE: CAUTION

Yellow is very effective for attracting attention, so use it to highlight the most
important elements of your design.

Yellow to creates pleasant, cheerful feelings.

Bright, pure yellow gets attention.

Yellow is seen before other colours when placed against black.
Yellow and Black are used for warnings.

Shades of yellow are visually unappealing because they loose cheerfulness and
become dingy.

Dull (dingy) yellow represents caution, decay, sickness, and jealousy.

Light yellow is associated with intellect, freshness, and joy.

Yellow is warming. It makes you cheerful, stimulates mental
activity, generates muscle energy. When overused, yellow may
have a disturbing effect and babies cry more in yellow rooms



PRIMARY COLOURS.

KNOWLEDGE: COOLNESS: PEACE: LOYALTY
DEPRESSION: COLDNESS: DETACHMENT

Blue is associated with depth and stability.
Blue is a masculine colour.
Dark blue is a preferred colour for corporate America.

Blue sends objects to the background.

Blue promotes products and services related to cleanliness
Blue suggests precision when promoting high-tech products.
Avoid using blue when promoting food.

Blue with warm colours creates high-impact designs.

Light blue is associated with health, healing, tranquility, softness.

Dark blue represents knowledge, power, integrity, and seriousness.

Blue has a calming effect on the mind and body.
Blue slows human metabolism and suppresses appetite.
Blue is strongly associated with tranquility and calmness.




COLOUR MEANING

SECONDARY COLOURS.

FERTILITY: MONEY: NATURE: HEALING: HARMONY
GREED: JELOUSY: ENVY: INEXPERIENCE

Green is the most restful colour.
Green has a strong attachment to safety.
Green is often associated with medicine and health.

Plants Green is cool and sends objects to the background.
g Green promotes products and services related to health.

Na«rure Dark green is associated with ambition, greed, and jealousy.
Yellow-green can indicate sickness, cowardice, discord, and jealousy.
Aqua is associated with emotional healing and protection.
Olive green is the traditional color of peace.

Green is a calming, relaxing and refreshing colour.
Green means GO.




COLOUR MEANING

SECONDARY COLOURS.

LUXURY: WEALTH: WISDOM: MYSTICISM: NOBILITY
EXCESS: EXAGGERATION: CRUELTY

Purple combines stability of blue and the energy of red.
Purple seems to be an artificial colour.
Purple has a feminine and romantic quality.

Purple can be used for promoting children’s products.
Purple is useful for feminine design.

Light purple evokes romantic and nostalgic feelings.

Dark purple evokes gloom and sad feelings. It can cause frustration.

Purple means rich.




SECONDARY COLOURS.

ENERGY: HEALTH: ACTIVITY: DETERMINATION
CRASSNESS: LOUDNESS: TRENDINESS

Orange combines energy of red and the happiness of yellow.
Orange is associated with joy, sunshine and the tropics.
Orange give a sensation of heat.

Orange is highly visible.

Orange can be used for promoting foods and toys.
Orange highlights the most important parts of a design.

Dark orange can mean deceit and distrust.

Red-orange means desire, pleasure, domination, aggression.

Orange increases oxygen supply to the brain.
Orange stimulates mental activity.
Orange stimulates the appetite.




BLACK & WHITE

BLACK

POWER: AUTHORITY: ELEGANCE: MYSTERY
FEAR: EVIL: MOURNING: SECRECY: HEAVINESS

Black makes objects look smaller.
Black makes other colours look brighter.

WHITE

PERFECTION: VIRTUE: CLEANLINESS: TRUTH
FRAGILITY: ISOLATION

White is a perfectly balanced colour.
White is so bright it can cause headaches.




COLOUR PALETTES

One source for the information about Graphics Matters
http://www.dynamicgraphics.com

Dynamic Graphics - magazine for graphi

design pr

fessionals with tips and information on software, projects, and careers.

& http://www.dynamicgraphics.com/

~'Q- Google

STEP Inside design

Our Jan/Feb issue is the ultimate guide to fresh creative
talent. Start 2007 with the best new talent in graphic design
and the best resources to find and grow new talent.

Subscribe Now!

HOME | SUBSCRIBE | ABOUTUS | CONTACTUS | FREENEWSLETTERS |

ELECTRONIC
IDENTITY
MAKEOVERS
PRINT
TUTORIALS
TYPE
MANAGEMENT
| PAST ISSUES

.emaul ]
Mon: Newsletters

Photos.com Special Offer

Regularly $599.95 for 1 year - you pay only $399.95!
Over 310,000 creative royalty-free stock photos and
photo objects.

Subscribe today and save $200!

/)

/

NEW FEATURE ARTICLES

Subscribe now and save 25%

Purchase past issues to complete
your library or to find the
e

Smart Ware Buyers Guide 2007: Digital Cameras

By Roger Hunsicker

From full-featured SLRs to 10-megapixe! miniature marvels that
hide in the palm of your hand, digital photography has made giant
strides in 2006 and the time has never been better to pick one up.
» More

Common Queries about Color Management

By Rita Amladi

Workable solutions to some of your most commonly asked color-
correction questions. » More

Transitioning from

conventional marketing to

the Web. Plus:

* 7 ways to improve
direct mail response

* Secrets of permission
e-mail marketing

Fashforward@Macworld
Set For January in San
Francisco

Four Weights Added to dgv
Regular Font

Filter Forge Plugin Available
for Preorder
PhotoshopCAFE Launches
Photoshop CS3 Resource

MM-Tools 2.0 Provides
Hosted Web Site Creation

Network

FlashFoundry.com Offer
Save 25% on a 1-year subscription
and access our huge collection,

Jupliterimages Unlimited

Over 400,000 images from the
leading stock photography brands.
weww jlunlimited.com

Dynamic Graphics Magazine
‘design Ideas for the real world'
Subscribe today and save
25% »

Photos.com Special Offer
Over 310,000 royalty-free stock
photos: only $499.95 for 1 year!
www.photos.com »

Clipart.com Special Offer

Over 6 million dipart, photos, fonts
and more: only $129.95 for 1 year!
www.clipart.com »

Sk

—‘q CS com

Nxf-ndmmmlvmdsw‘

'dgm/Link/28503" in a new window

he site has lots of useful links for you to explore.



http://www.dynamicgraphics.com/
http://www.dynamicgraphics.com/

COLOUR PALETTES

i"OIUdi"g - Available information

PALETTE: Athletic

past articles from the magazine

PAST ARTICLES
RE:-IH\ 10 Rules for Type in Invitations

J These 10 guidelines for applying type in invitations will
~ help you make occasions more memorable. » More A
Formal e 1 i
o ) Co Cc100
Mes

R 1 Trouble-Free Color Palettes: Childlike “ b
' Break out the fingerpaints for a giggling-good color -

. palette. » More PALETTE: Combinations

R185 GO B48 R210 G126 B47
. . HEX B90030 HEXD27E2F HEX 3B8ASC
VDP: Get Up Close and Personal With the Public

. . . R RO GO0 B0 R37 G50 B109 R31 G119 B119 R50 G40 B125
Used strategically and with proper attention to details, HEX 000000 HEX 25326D HEX AETTTT R —
Variable Data Printing (VDP) can drive direct mail
effectiveness to new heights. » More

Smart Ware Buyers Guide 2006: Input Devices - - -
Here's an update on some of the latest input devices and

how they can change the way you work. » More

' Achieve Great Color Wit:\ a Camera Raw Workflo
H he b | R t i
sgf‘;:th:rgebtutiIteintiszggboer P?OTOS::;JC(?Q/ER’SEZS:séngr ige. LT ot e o There are ma“y
» More 2418 . ) .
palettes available
Collor I-Ilarmony: I..olgols _—- 4 .
communicates. Three considerations for emeglyi and fhev give
in logos will help you master the harmony.
TS AM Pantone, CMYK &

Trouble-Free Color Palettes: Athletic

| A e co ROB informatt
s;\lr:tty:u: rhrqeoxrteprOJecta workout with an athletic color l" Orma IO“




USING COLOUR PALETTES
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FRENCH LAVENDER
R118 G133 B194

“"Those original Karim Rashid [packaging]
designs were very inspirational for us,” says
Tim Roper, CP+B executive vice president
and creative director. "We immediately saw a
company that wants to take some risks.”

Examples of the use of
creative and dynawic
graphic designs are given.
Explanations and discussion
of the projects are provided
by the designers and others
involved in the project.




This is useful
information for
candidates as it
shows them the
way to justify the
decisions that they
are making.

CORPORATE COLOR:
PINK GRAPEFRUN
R246 G0 B¥S
HEX FGAOAS

“"The idea of using colors as your palette that complement a pink
grapefruit, or a cucumber, or lavender, or eucalyptus mint is very
intentional and purposeful.”

Background color for the the pink grapefruit execution was CO M45 Y40 KO.

Fonts maintaining the cool, clean tone in the booklets and website are Avenir
Black, Avenir Roman, and Recycle.




